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More than 3,000 Students at HEC School
of Management, Paris with diverse
profiles looking for internships, and jobs
in France and abroad.

& HEC MSc in Management Program

2030 students:
* First-year students (short internships, 2-4 months)
* Second-year students (long internships,
2-12 months)
* Third-year students (end-of-studies internships until
September, pre-job internships, full employment)

¢ MSc: 81 students

HEC Paris is mainly:

4 An international and mobile student population
* 30% of HEC Grande Ecole, 11% of HEC Specialized
Masters and 70% of the MBA program graduates
begin their career outside of France.
* Part of a global student exchange network with 137
premier universities and business schools.

4 A dynamic student body
* The entrepreneurial spirit of HEC students is
demonstrated by the activities of over 120 student
associations.

4 An international perspective

* A twelve-month program open to non-French
speakers who hold a bachelor degree in business and
who want to acquire an expertise in a specific field of
management

* MSc in International Business (MIB), MSc in
Finance (MIF), MSc in Managerial & Financial Eco-

* 95 nationalities are represented on the campus.
An average GMAT score of 720 for foreign students
admitted into the 2™ year of HEC MSc in Manage-
ment program participants and of 690 for MBA par-
ticipants. HEC Grande Ecole students must spend 20
weeks abroad as part of an academic and/or working

nomics (MMFE), MSc in Sustainable Development
(MISD), MSc in Marketing (MMKG).

Students are looking for internships from 4
to 6 months, between June and December, and jobs.

& HEC Specialized Masters - 402 graduates

per year in 12 programs:
Audit, Business Law and International Management
(in partnership with ESCP-Europe), Entrepreneurship,
International Finance, Marketing Intelligence, Mana-
gement of Large Projects (in partnership with ISAE),
Management of Sustainable Development, Supply
Chain Management, International Risks Management,
Management of Information Systems (in partnership
with the MINES ParisTech), Net-business, Strategic
Management.

Students are looking for end-of-studies internships
between May and December and full-time employ-
ment.

4 HEC MBA program - 523 participants:
A part-time or full-time 16-month, English or bilingual
program representing 47 nationalities (85% non-
French).
HEC MBA program ranking:
= 1tin France and 5t in Europe by The Economist
Intelligence Unit
= 9t outside the United States, 6% in Europe
and 2" in France by Business Week.

¢ HEC Ph.D. Program - 82 Students:
43% non-French doctoral students.

experience before graduation.

& HEC Paris, a member of the "Conférence des
Grandes Ecoles" and of the "Chapitre des Ecoles de
Management"”, is the first french school to hold the
prestigious triple crown accreditation from:
* the European accreditation EQUIS by EFMD (Euro-
pean Foundation for Management Development)
* the American accreditation AACSB International
(The Association to Advance Collegiate Schools of
Business).
* AMBA (Association of MBAs)

¢ Academic excellence
* 109 permanent faculty
* More than 700 part-time teachers
* 45 visiting professors per year
* 86 affiliate faculty
* HEC Paris was ranked #1 Business School in Europe
by the FT in 2006, 2007, 2008, 2009 and 2010.

Carrefours HEC 2012

MORE THAN AN EVENT

An exchange between the business world and the students from HEC School of Management, Paris

The HEC Carrefour provides a unique opportunity for student/corporate interaction:
recruiting companies can meet a wide range of HEC students with diverse backgrounds, professional experience
and nationalities. This unique event also provides students with direct and concrete information on various sectors
of activity and future career moves, including jobs, work placements, internships, and career projects.

in addition to exceptional talent, attendance at the HEC Carrefour provides you with:

® A personalized stand or classroom with a counter, chairs, ...

e A student to help you through out the day

® Both a full advertisement page and a full information page for your company in the brochure distributed to all
attendees (2 pages in total)

® A link to your site from www. Carrefourshec.com, accessible to all students and recent HEC graduates

® Lunch for your representatives and their guests

®* Members of the HEC foundation will also have a private lounge for relaxation and additional meeting space.

e A dynamic interaction with HEC students thanks to the new mobile application of the Carrefours HEC

Cost: $3,700 (all expenses included)
Number of places is limited.

International Placements in the Forefront

This year the HEC Carrefours is spotlighting everything
internationall  With 95 different nationalities repre-
sented on campus and a curriculum requirement for
Grande Ecole students to work at least 20 weeks in in-
ternships outside of France, HEC students are offering
their future employers profiles with a definite multicul-
tural flavor. Almost 30 per cent of first jobs for Grande
Ecole students (and 70% for MBA graduates) take place
abroad, so students are definitely looking more and more
for international internships and jobs.




Corporate partners of the HEC Foundation participate in the development
of HEC Paris and facilitate exchanges between the corporate and the educa-
tional worlds. Their support enables HEC Paris to anticipate, build, innovate
and train the managers who will lead companies to success in the future.

Accenture B Air France B Alcatel-Lucent B Allen & Overy B Allianz B
Association des Dipldmés HEC B Atos Origin B AXA B Bain & Company B
Beijaflore B BNP Paribas B BPCE M Capgemini Consulting B CMS Bureau
Francis Lefebvre B Crédit Agricole S.A. B Danone B Deloitte B Edenred B
EDF M Ernst & Young B Exane B Free B Freshfields Bruckhaus Deringer LLP
B GDF SUEZ m GE B Gide Loyrette Nouel A.A.R.P.|. ® KPMG M Linklaters &
L'Oréal M Mazars B McKinsey & Company B Meetic B Morgan Stanley B
MSD China Ltd ® Neopost B Nomura B Ogilvy B Pernod Ricard B Pixmania
Group M PriceWaterhouseCoopers B Procter & Gamble B PPR B Publicis ®
Renault B Rothschild B sanofi-aventis B Schneider Electric B SFR B SNCF B
Société Générale @ Thomson Reuters B Total M UBS B Unibail-Rodamco &
Vente-privée.com
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